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The Most Valuable U.S. Retail Brands 2010

Brand Change in Brand Change in
Rank Brand Value($M) Brand Rank Brand Value($M) Brand
Value Value
1 Walmart 154,144 19% 26 Netflix 2,303 82%
2 Target 25,500 49% 27 Old Navy 1,981 24%
3 Best Buy 17,806 -19% 28 Sherwin-Williams 1,928 -36%
4 The Home Depot 17,043 -18% 29 Banana Republic 1,686 9%
5 Walgreens 14,319 28% 30 RadioShack 1,439 15%
6 Cvs 14,122 12% 31 PetSmart 1,317 -14%
7 Sam'’s Club 10,540 11% 32 J. Crew 1,224 28%
8 Dell 10,291 -12% 33 Marshalls 1,185 7%
9 Coach 8,887 -2% 34 T.J. Maxx 1,154 4%
10 Amazon.com 7,858 22% 35 Aéropostale 1,036 132%
11 eBay 7,350 -8% 36 American Eagle 1,021 -34%
12 Lowe’s 7,072 -34% 37 Urban Ouffitters 935 -18%
13 Nordstrom 6,753 0% 38 Whole Foods 926 87%
14 Staples 5,805 -20% 39 JCPenney 923 -68%
15 Costco 5,488 -4% 40 Rent-A-Center 868 41%
16 Avon 4,917 -7% 41 Dick’s 868 -19%
17 GameStop 4,729 -7% 42 Bath & Body Works 843 -25%
18 Dollar General 4,679 New 43 Big Lots 825 37%
19 Kohl’s 4,580 40% 44 Tractor Supply Co. 631 15%
20 AutoZone 4,055 44% 45 Buckle 624 New
21 Tiffany & Co. 4,000 -5% 46 Family Dollar 620 New
22 Victoria’s Secret 3,992 -30% 47 Advance Auto Parts 561 New
23 Gap 3,922 -10% 48 American Girl 534 -17%
24 Polo Ralph Lauren 3,094 -26% 49 Abercrombie & Fitch 484 -81%
25 Bed Bath & Beyond 3,045 19% 50 Macy’s 472 New
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